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- Demand Analysis, Inqj

* meaning and import;

M.COM. FIRST SEMESTER

COURSE Ty
COURSE CODE:MCM101 PE;
course Time: MANAGERIAL ECONOM;

CREDIT: THEORY: PRACTICAL:6  HOURS: THEORY; pRACT[ g P

a
| i_ s
MARKS: | ;

THEORY: PRACTICAL:80+20  MARKS THEORY: PRACT'C‘\I%‘;

OBJECTIVE: The objective of the course is to acquain; Studek 1
with the basic principles of micro and ma_croecom,miCS
developing the understanding of theory of the firm, Markets
the macro environment, which would help them in Managerg
decision making processes. 4

UNIT-1 18 Hours

Nature and Scope of Managerial, Economics: Objective of 3 fips
Economics theory and managerial theory,
economist’s role and responsibilities.

UNIT-2 18 Hours : :
Fundamental Economics - C

Opportunity Cost princi
principle. ‘

Managerig

~ Loncepts-incremental principlé |
ple, Discounting principle. Equi-marging

UNIT-3 18 Hours .~

vidual and Market demand functions, L&¥
ants of demand, Elasticity of demand-it
nce, Price elastiqity, Income elasticity ané
elasticity in Mmanagerial decisions. t

of Demand, determin

Cross elasticity; Using

g

- Theory of consumer Choic C@

: _ € Cardinal utility appro?
Indifference approach, Reyeg)eq preference and theory %
consumer choice under fisk, Demand estimation for M4%
consumer durable and hon-dyrap)e Produ:tz lDemand |




) 4

! fm.ecasting technique.
Q - UNIT-5 18 Hours

guction Theory: Production function-production with on
e

i (WO variable inputs, Stages of production, Economjcs f
gci]t‘ Estimation of production function. .

EECOMMENDED READINGS
4, Koutsyiannis, A., Modern Microeconomics, Macmlllan Press
l§ Ltd.

* 5 Varian, Micro-Economic Analysis, Norton

1&
33 pindyck Robert S., Daniel L. Rubinfeld and Prem L, Mehta
Micro Economics, Pearson Education Asia, New Delhi.

¢, Branson William H., Macro Economics Theory and Policy,
First East - West Press.

N T Y s e

5. Dornbusch, R. and S. Fischer Macro Economics, Publisher.
Tata McGraw Hill.

" 6. Oliver Blanchard Macro Economics, Pearson Education, LPE.

7. Mankiw, N. Gregory, Macro Economics, Macmillan. :

* 8. Koutsoyiannis A Modern Microecnomics

9, Stonier, AW. and Hague, D.C,, A text of Economic Theory.

: 10. Snyder. C. and Nicholson, W. Microeconomic Theory. Basic |
. Principles and Extensions p—

E 11. Baye M.R. Managenal Economics and Busine'ss Strategy

1. Pindyck, R.S. Rubmfeld, D. L and Mehta, P.L. Microeconomics.
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accountsand handlingaccountingadjustments.'

RECOMMENDED READ]NGg
1. Plekles and Duakerley . 0
2. Wilson: Company Accoypy Cy
3. Diskson: Accountancy
4. ].R. Batlboi : Advanced Acc‘)unting

M.COM. FIRST SEMESTER

RSE CODE:MCM102 PE,
O ursé TTLE: ADVANCED ACCOUNTYy ¢

- T

]

T

CREDIT: THEORY: PRACTICAL:6 HOURS: THEORY: PRAC“ ,

cAl:gg.

{

MARKS: %
: - 80+20 MARKS THEORY: :
THEORY: PRACTICAL , %i

OBJECTIVE :The objective of this course is to expose Studeny ;5

accounting issues and practices such as maintenance of COmpa@a

UNIT-1 18 Hours

Accounting for issue, Forfeited and redemption of shareg ang
debentures. : ;

UNIT-2 18 Hours

Final accounts and financial statements of companies,

UNIT-3 18 Hours
Accounting issues relative toa

malgamation and reconstruction
of companies, .

UNIT-4 18 Hours -

Accounting for holding anqg subsidiary companies.
UNIT-5 18 Hours

Accounts relating o Liquidatiop, of companies.

Accounty

4




h 4

; g Gupta: Advanced Accounting

Shukla : Advanced Accounting

ukla and Grewal: Advanced Accounting
{ hakravarty : Advanced Accounts :
rshukla AvamAgrawal: Advanced Accountancy

rg P. Gupta: Advanced Accounts

Dr Karim,Dr.Khanuja& Pro.Mehata : Advanced Accountmg

wm@fw@mm e AETHH
\,saakammma%mramﬁﬁﬁuwm

‘gasuDas : Advanced Accounting - .
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\ M.COM. FIRST SEMESTER ‘
COURSE CODE:MCM103 COURSE TYPE: CCC 4
COURSE TITLE: MANAGEMENT ACCOUNTING

—f§s
CREDIT: THEORY: PRACTICAL:6 © HOURS: THEORY: PRACTICAL:90 ¢

g

S

i i nind s 260 1L2DY e Y

MARKS: : ‘
THEORY: PRACTICAL:80+20 ' MARKS THEORY: PRACTICAL:

—

R S - S

OBJECTIVE: i T =
The objective of this course is to acqu-aint student with theE
accounting concepts, tools and techniques for manageriy
decisions. st 33 E
UNIT-1 18 Hours D
Introduction; of Accounting: Management accounting as a are;
accounting; Objectives, nature and scope of. mana'tgementg'
accounting, techniques of management a(-:countmg, difference
between financial accounting, cost accounting and management?{
accounting, Management accounting and manager_ia! .d‘ecisions;t{f
Managementaccountants position, role and responsibilities,

UNIT-2 18 Hours ’_,
Accounting Plan and Responsibility Centers: Meaning and"’
significance of responsibility accounting; Responsibility centers-:
cost Centre, profit Centre and investment Centre, Problems in
transfer pricing, Objectives and determinates of responsibility.
centers. ‘

UNIT-3 18 Hours
Budgeting : Definition of Budget; Essentials of budgeting; Typeso'i
budgets functional, master etc. Fixed and” flexible budgely
Budgetary control, Zero-base budgeting; Performance budgeting

UNIT-4 18 Hours
Standard Costing and Variance Analysis:, Standard costing
control technique; Setting of standards and their revision;

R



@ ana1ysis-meaning and importance; Kinds of

.th oir uses-material, labour and overhea

o 15‘ ]-
“

(-ffllgan

—

d standard costing.

® " tion, costing, Marginal costing versus direct, cos

‘.

| ?{ profitanalysis.

;:o VMENDED READINGS

si‘fAnthorlY Robert N. : Management Accounting
g Gilet : Management and the account

; Wills more : Business, Business Budget. and Budge
j:\COIltI'O] ‘ ‘ Y

, Rose U. Fahri : Higher Management Control * -
. Guthmann H.G. :Analsy of financial Statement

Varianceg

d Varia
I 4 nc »
' 0' val 1ances,; Relevan{ e of varian ce ] i es;

® a1 Costing: Concept of marginal cost; Marginal costing and

ting; Cost-

, Smith and Ashburn :Financial and Administrative

- Accountancy

. Pinkless and Duakaraley : Accountancy
Manmohan A : Goyal : Management Accounting

5
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| M.COM. FIRST SEMESTER
COURSE CODE:MCMSO01 COURSE TYPE: Qs¢

. COURSE TITLE: Research Methodology & Computer
Applicatio : Basics - ‘

U
T
v

|

CREDIT: THEORY: PRACTICAL 5 HOURS: THEORY: PRACTICAL:9q
MARxs. 20 s L 10 3¢ i) : %
THEORY: PRACTICAL : 80-!-20 " MARKS THEORY: PRACTICAL

OBJECTIVE: " é

- Understands the concept and place of research in concerneé“

subject

- Gets acquainted with various resources for research

- Becomes familiar with various tools of research

- Gets conversant with sampling techniques, methods of résearcf
and techniques of analysis of data |

- Achieve skillsin variousresearch wntmgs

- Gets acquainted with- computer Fundamentals and Officg
Software Package

UNIT-118Hours
CONCEPT OF RESEARCH :

Meaning and characteristics of research, Steps in researd
process, Types of research -

i) Basic,applied and action research

if) Quantitative and qualitative research, Areas of research i
concerndiscipline | |

SELECTION OF PROBLEM FOR RESEARCH: 4

Sources of the selection of the Problem, Criteria of the selection?

the problem,Drafting a research proposal, Meaning and types’

variables,Meaningandtypes ofhypotheses.



| 48

v <218 Hours

vﬂ’TL OF RESEARCH:

i#”mng and general information about construction procedyre
1 ,estionnaire

Interview

psychological test

; observation

) Rating scale

Attitude scaleand

‘ i) check list, Advantages and disadvantages of aboye
tools‘ : .
BAMPLING: _
Meaning of population and sample, Importance and
‘gharacteristics of sample, Sampling techniques-

Probability sampling : random sampling, sami)ling
random sampling, systematic sampling, cluster sampling.

Li) Non-probability sampling: incidental sampling,
§  purposive sampling, quota sampling

E;iNIT-3 18Hours e
METHODS OF RESEARCH

ileaning and conducting procedure of following methods of
Pesearch : Historical method, Survey method, Case study, Causal

Pomparative method, Developmental methods, Experimental
Rethods, ’

WNIT-4 18 Hours
'f?REATMENT OF DATA:

e‘ ofmeasurements of data, Steps in treatment of data:




T MR R o SRR M e e

L o

. iy

oding classification. tabulation, -a"alysi
c ’

§

editing, .

interprgetation of results. . Qri

WRITING RESEARCH REPORI: | :

Sections of report : Preliminary section, Content sectj,, "
ecaon :

, . g 'Var]'
chapters, Supplementary section : appendices, Fefopg, 1

abstract, Formatand style.

‘ ' i

UNIT-5 18 Hours / ﬂ
Computer Fundamentals 5
i licati

Computer System :Features, Basic Applications of Compy,
Generations of computers. : . i

T
¥

Parts of Computer System: Block Diagram of Computers
Central Processing Unit (CPU) ; Concepts and types of Hargy,
and Software, Input Devices - Mouse, Keyboard, Scanner, g,
Code Reader, track ball; Output Devices - Monitor, Printer, Plott
Speaker; Computer Memory - primary and secondary memory
magnetic and optical storage devices. it B 1 §

Operating Systems - MS Windows :Basics of Windows 05,
Components of Windows - icons, taskbar, activating windoy
using desktop, title bar, running applications, explorin
computer, managing files and folders, copying and moving fil
and folders ; Control panel : display properties, adding an
removing software and hardware, setting date and tims
Screensaver and appearance; Windows Accessories : Calculato

Notepad, WordPad, Paint Brush, Command Prompt, Window:
Explorer. . | {

UNIT-6 18Hours SR !
Office Software Package B - z

'?g{:q



48

et - MS Excel :Opening a Blank or New Workboo
5 ’dsh:ata /Function/Formula into worksheet cel), Saving,
::ig,gm rmatting, Page Setup and printing Workbooks,

f

tion Software - MS Power Point *Creating apq

yest"? a presentation, modifying a presentation, workip

W”C-':fal elements, adding Animations & Transitions ang
vi

 eringa presentation.
EEcoMNll-'.NDI'ZD READINGS

awal, Y. P. (1988). Better sampling : Concepts,
q-irchniques and Evaluation. New Delhi : sterling Publishers
 private Ltd. Best,].W. (1993).

, Research in Education (6th ed.) New Delhi : Prentice-Hal] of
- India PVt. Ltd. . ~ e

l. Broota, K. D. (1992) Experimental design in Behavioral
~ Research (2nd ed.) o

NewDelhi:WileyEasfem_Limited.

. Dasgupta, A.K. (1968). Methodology of Economic Research,
. Bombay: Asia Publishing House.

| Edwards, A. L. (1957). Techniques of Attitude Scale
:z construction.NewYork:Appleton—Century P

L Gall, M. D, Gall, J. P, and Borg,

Research : An introducti
Bacon, |

* Garrett, H. E. & Woo

' Psychology and Eq
' Simons Pvt, Ltd,

 Goode, W, J. &Hatt, pay
} Research. New York: Mc

W. R. (2007). Educational
on (8th ed) Coston : Allyn and

dworth, R. S, (1969). Statistics in
ucation. Bombay :Vakils, Fecffer&

I K. (1952). Methods in Social
Graw-Hill.




10.Hillway, T. (1964) Introduction to Research (2n
Noston : Houghton Miffin.

11.Hyman, H. H, etal. (1975)- Interviewing in Socia] Reg,
Chicago : University of Chicago Press. 2

12.Kerlinger, F. N. (1983) Foundation of Behavioura) Rege
(2nd Indian Reprint) New York : Holt, Rinehartar ;
Winston. 1Y

13.Kothari, C. R. (2007) Research Methodology: Mg,
Techniques (3rded.) '

New Delhi :WishwaPrakashan.

14.Fundamentals Of Computers, Dr. P. Mohan, Himgj,
Publishing House. _ L |

15. Microsoft First Look Office 2010, K. Murray, Microgdt
Press.Fundamental Of Research Methodology And Statistio :
Y.K. Singh, New Age International (P) Limited:
Publishers.Practical Research Methods, 7

15. Dr Catherine Dawson, The Essence Of Research Methg dologh
Janjonker&BartjanPennink, Springer. e

¢

W0

P e et g gy gl

12



r ST ———

M.COM. FIRST SEMESTER '

| JRSE CODE:MCMAOL COURSE TYPE: Ecc/cp

" COURSE TITLE: CONSTITUTIONALISM g
INDIAN POLITICAL SYSTEM

"
—————

m; PRACTICAL:6  HOURS: THEORY: PRACTICAL:9g

RKS:
;moﬂ“ PRACTICAL:80+20  MARKS THEORY: PRACTICA ; .
— B
OBJECTIVE:

. ynderstands the concept of Constitutionalism

. Gets acquainted with various Indian Political System
Becomes familiar with various Union Executive

. Gets conversant with Legislatures, Legislative Bills

. Achieves skills in various writings

UNIT-1 18 Hours

?fMeaning: Constitution, Constitutional government &
constitutionalism; Difference between Constitution and
- Constitutionalism; Constitutionalism: Basis, Elements, Features
& future. Forms of Government: Democracy & Dictatorship,

' Unitary & Federal, Parliamentary & Presidential form. Ideals of
. theIndian Constitution incorporated in the Preambe,

- Special Features of the Indian Constitution,

UNIT-2 18 Hours

| Concept of State and Citizenship,

| Undaments) Rights. Directive Principles of the State Policy,
‘;ﬂdémt_ental Duties, Procedure to Amend the Indian
MStitution, Judiciary: Supreme Court and High Court, Judicial

“Wism and Public Interest Litigation and Provisions relating to
Mergency, J_

Judicial Review and

. | 13



UNIT-3 18Hours

i i ini Council of Min
i ive- President, Prime Mlmster,
gt’::\l:en g’;eef:l:nttli‘\’:-m(‘?ovemon Chief Minister and Coup
Ministers. Local Bodies &Panchayati Raj.

UNIT-4 13 Hours

iSte '
cil |

ism; Communalism. Linguijgg}
and Nationg] Integration,
UNIT5 1g Hours

Controller & Acco
Ocate Genera],

Election Commlséion, Union and State
Public Service mission, Finance Commissnon
RECOMMENDED READINGS
1. HOBBES, Thomas, The Leviathan, Chapterg XIII &
'[entFY]

U,Thespiri
’"'S. RAZ, Joseph, "The rule of law ang jts virtye”
e, authority of .aW,- Oxforq mversnty Press, 1979
Isioit, . British constitutigp, |

0] 4

tofthe laws,

6. P.Ishwara Bhat Inter-rejy,.

[ mnship between Fundamentalf
7 Rights » |



M. P Jain Indian Constitutional

. ¥ La
constitutional LaWOflndia w H M Seervai

v.N.Shukla Constitution of [ngjq

' n.D. Basu Shorter Constitution of India B Sivarao
| (onstitutional Assembly Debates

o ' . V. R. Krishna lyer Fundamental Rights and Directive
_§ ‘rinciples

“§ "aras Diwan Human Rights and the Law
P KTripathi Some Insight into Fundamental Rights

PSathe Fundamental Rights and Amendment to the
constitution

. 2. B.Gajendragadkar Law, Liberty and Social Justice |
e David Karrys Politicsof Law.

15
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M.COM. FIRST SEMESTER | 1

COURSE Typg, .
COURSE CODE:MCMAO2 b
couRsE TITLE: ADVANCED BUSINESS STATISTIC /

A

CREDIT: THEORY: PRACTICAL:6  HOURS: THEORY: PRACT e, |

MARKS:
THEORY: PRACTICAL: 80+20 - MARKS THEORY: PRACTIy /R

1

OBJECTIVE: _ _
The objective of this paper is to equip students Wlt}} SOme of ¢
important statistical techniques for managerial decision mak
and to provide ground for learning advanced analytical tog)g us
inresearch. 1
UNIT-1 18 Hours |
Probability and Expectation: Approaches to probahi;
Addition, multiplication and Bayes Theorem, Mathematics 2
Expectation. Probability Distribution: Binomial, Poissqy
‘Exponential, Betaand Normal Distributions.
UNIT-2 18 Hours
Analysis of Time Series - Causes of Variation in time series daty
Components of time series, Decomposition of trend-moving®
Averages Method and method of least squares (Including lineat
second degree, parabolicand exponential trend), Computation 0[1 '
seasonal indices by simple average, Ratio to trend, Ratio td
moving average and link relative method.
UNIT-3 18 Hours |

Sampling Distributions and Estimation: Sampling concepts}
Sampling methods. Concept of sampling distribution, its
expected value and standard error, Sampling distribution of
means and Central Limit Theorem. Sampling distribution of
proportions. Point and interva] estimation; Properties of a good
estimator. Confidence intervals for means () when ¢ js known
and (b) when o is not known. Sample size determination for 2
mean. Confidence intervals for proportions. X

.

B

16
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UNIT-4 18 Hours

othesis Testing; Power of a test, Large sample tests for
portions, means and standard deviations. Small Sample Tests
ynd F tests. Design of Experiments and analysis of variance. :,g

UNIT-5 18 Hours

n-Parametric Tests: Chi-square test, Sign test, Mediantestand
pnk correlation test. Regression Analysis: Simple and multiple
gpear regression analysis up to three variables. |

REECOMMENDED READINGS . %

~ Levin,R1andDS. Rubin, Statistics for Management, Prentice- ’*
Hall of India.

Aczel, Amir D, and Sounderpandian, ., Complete Business
Statistics, TataMcGraw Hill Publishing.

Anderson, Sweeny and Williams, Statistics for Business and
Economics, CENGAGE Learning, New Delhi.

. Kazmeir Leonard ]., Business Statistics, Tata McGraw Hill
Publishing Company, New Delhi .

Vohra, N. D., Business Statistics, Tata McGraw Hill Publlshmg
Company, New Delhi.

-

Freund, ].E. AndF.}. Williams, Elementary Business Statistics -
The Modern Approach, Prentice Hall of India Private Ltd.,, New -
Delhi.

17



M.COM. FIRST SEMESTER '
COURSE CODE:MCMAO03 COURSE TYpE. e/ |

COURSE TITLE: BUSINESS FINANCE

CREDIT: THEORY: PRACTICAL:6  HOURS: THEORY: PRACTICy, |
MARKS: | )

THEORY: PRACTICAL : 80+20 MARKS THEORY: PRACT ICAL "

OBJECTIVE:The objective of this course is to help to stude "
understand and conceptual framework of business finance.

UNIT-1 18 Hours

Introduction : Definition, Nature and Scope of Business Financs
Finance Function in Business; Traditional and Modern Views g
Finance; Objectives of Financial Management - Profig
Maximization Vs Wealth Maximization.

UNIT-2 18 Hours

Planning for Funds : Financial Plan - Meaning and Basi
Considerations; Factors Affecting Fixed Capital and Working
Capital Requirements; Estimating the Need for Cash, Receivable !
and Inventories. - ‘ |

UNIT-3 18 Hours

Capitalisation : Concept, Difference between Capitalization ang
Capital Structure; Cost and Earnings Theories of Capitalization
Over-Capitalization and Under Capitalization - their Causes, Effe
and Remedies. v - F

UNIT-4 18 Hours

Pattern of Capital Requirements : Long-term and Medium-te 'f
Financing - Purpose, Sources and Instruments; Short-ter’f
Financing-Purpose, Sources and Instruments.

‘ | | 18



UNIT-S 18 jq,,

Raising of : . N
| speciafl; Refl::-nds : Sources and Forms of External Financing with

' Promotiop, €Nce to India; Promotion -Steps apc_l lmportancg of *
sSues-Treq, YpPes of Promoters; Underwriting of. Capital |
| Long-ter Nds anq Broad Features of Underwriting in India; ;‘,
m, edium-term and Short-term Financing-Purpose, |
| S0UTCesand Ingtryments. |

RECOMMENDED READINGS

1. Richarg Stutely, Bussness finance, Pearson Publication.

2. Robertog Medina, Business finance, Rexbooks store.

3. R.‘ M. Shrivastaya & Shubhra Verma, Business finance,
Himalya Publishing Home.

4. Shakohi K Gupta, R.K. Sharma, Neeti Gupta Kalyani
publication. ,

19
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M.COM. FIRST SEMESTER J

COURSE coDE:MCMAO4 COURSE TYp; ge,
COURSE TITLE: : MARKETING MANAGEMENT

-_-.——-_;
CREDIT: THEORY: PRACTICAL:6  HOURS: THEORY: PRAC"CAI.:QQ
MARKS:
_THEORY: PRACTICAL : 80+20 MARKS THEORY: PRACTIcy, .
‘~__\- ‘

OBJECTIVE: The objective of this course is to facilitay,
Understanding of the conceptual framework of marketing anq ity
applications in decision making under various environmenta['

constraint.

UNIT-1 18 Hours
Promotion Decision - Meaning and importance of promotion,
Communication process, Promotion Mix-advertising, Persona||
Selling, Publicity and Public Relation. '

UNIT-2 18 Hours
Determining advertising budget, Copy designing and its testing |
Media selection, Advertising effectiveness, Sales Promotion -

Tools and Techniques.

UNIT-3 18 Hours
Marketing Planning, Organizing and Control : Marketing
planning process; Different ways of organizing the marketing
department; Sales, costand Profit analysis. |

UNIT-4 18 Hours
Marketing Organisation - Company Goals and Marketing'
Organisation, Marketing Organisation Structure, Relation with |
other Selling and Non-selling Department, Field Organisation. *
Marketing Control - Need, Steps in Controlling, Planning the
control of Marketing Activities, Types and Techniques of
Marketing Control. _ §

_ 20 - '



UNIT-5 18 Hourg

sue and

fspects (Revel(’bment in Marketing - Social, Ethical and Legal
marketing, ¢ arketing, Services marketing, International
Markt’:tingang%en Marketing, Cyber Marketing, Relationship

ther marketing developments.
RECOMMENDED READINGS

1. Kotler, phjj; o .
, P and Gary Armstrong: Principles of Marketing,
Prentice Hall, New Delh, ° P

2. Kotler, Phj);

Implemen P : Marketing Management, Analysis, Planning,

tation and Control, Prentice Hall, New Delhi.
3. Majumdar, Ry,

nuj : Product Management in India, Prentice
Hall, New Delh;. ;

&

4. Mc Cal‘.thy, E. Jenome and William D., Perreault Jr. Basic
~ Marketing Managerial Approach, :

5. Richard D. Irwin, Homewood, Lilinois.

6 Ramaswamy V.S. and Namakumari S:Marketing
. Management, MacMillan India, New Delhi.

7. Srinivasan R: Case Studies in Marketing: The Indian Context,
Prentice Hall, New Delhi. S

8. Stanton, William Still, Richard R. Edward W, Cundiff and
Norman A. P. Govon Sales Management Decisions, Strategies
and Cases. Prentice Hall, New Delhi.

9. ]., and Charles Futrell: Fundamental of Marketing : McGraw
Hill Publishing Co., New York. , -

21




M.COM. FIRST SEMESTER

COURSE Typg,
OURSE CODE:MCMAO5 ,
C coursk TITLE: : PRINCIPLE OF MARKETINg

CREDIT: THEORY: PRACTICAL:6

MARKS: |
THEORY: PRACTICAL: 80+20  MARKS THEORY: PRACT,c, |

——Tleay,;

OBJECTIVE:The Objective of this course is to .facilitate ‘1
- understanding of the conceptual frame work of marketing and jy,

applications in decision making under various environmema]

' constraints. ~ -

UNIT-1 18 Hours !
Introduction -{- Meaning, nature, scope é}ﬂd impol‘tance of f
marketing;Marketing concept and its evolution; Marketing mix; | ,
Strategic marketing planning - an overview. - \ o

- UNIT-2 18 Hours

Market Analysis and Selection - Marketing environment - macryo |
and micro components and their impaet of marketing decisions ; |
Market segmentation and positioning ; Buyer behavioyy 8
Consumer versus organizational buyers ; Consumer decision - §
making process. :

2

UNIT-3 18 Hours -

Product Decisions - Concept of a product ; Classification of 1
products ; Major product decisions s Productline and product mix 3
Branding ; Packaging and labeling ; Product lifecycle - strategic |
implications ; New product development and consumer adoption |

UNIT-4 18 Hours

i

22
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UNIT-5 18 Hours

fan e and Physical Distribution Decisions -
ure: Unctions, apg types of distribution channels ;
stribution Chanpel intermediaries; Channel management

;CiSiOnS; Retailing and wholesa]ing_ Physical Distribution
pnagement,

stribution Channels

RECOMMENDED READINGS

Ph.ilip Kotler - Marketing Management Englwwood
chiffs, Prentice N,

Dr. S.K. Jain, Hindi Granth Academi M.P. Bhopal

William M. Pride and O.C. ferell : Marketting Houghton-
Mifflin Boston

Dr. R C Agrawal, Principles of Marketing, Sahitya
Bhawan, Publication, Agra

Dr. S.C. Saxcena, Principles of Marketing, SBPD
- Publication, Agra

Dr. N.C Jain. Principles of Marketing -

23
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